Capsule Collection

Proof of Concept

Our solution to the brief aims to provide
not only a branding design but also a
re-imagining of the exhibition itself for
the next 4 years as it travels to Russia,
Thailand, Brazil and Mexico. Consideration
of the following three elements have been
key to the brand’s development:

Logotype design
Black on white

materials. This allows swapping and
replacing depending on the location.
This presentation only presents a small
selection of imagery, please find disk with
additional materials supplied.

TRAVEL:
The ability to transport the containers
and all their contents globally with ease.
A flexible brand that focuses on the bilingual, with subtle symbolism. The 2 dots
of the colon used to divide the exhibition
title “Dressing the Screen: The Rise
of Fashion Film” have been rotated 90
degrees to represent this duality.
MODULARITY:
The use of shipping containers, and their
adaptability to various environments
enables both for indoor and outdoor
placement, organising them in sequential
and non-sequential arrangements. Many
of the elements are tactile that can be
assembled and disassembled. Not only
is it visual but the visitor is encouraged to
interact with the exhibition physically as
they collect individual inserts from each
container to “curate” their own catalogue.
RE-USE:
Re-purposing the containers for its next
venue is simple due to a foundation of
a basic colour palette and a separation
of elements. The primary language in
the exhibition is English, however the
secondary language is for the most part
kept separate with regard to the print
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Typography & Colour Palette

A neutral typographical solution and colour
palette were selected to allow the imagery
from the exhibition to retain central focus.
This decision was informed by discussions
with creatives working in the Fashion
Film industry. It was important to avoid
typefaces that would already have a strong
association to an existing brand or fashion
label.
The usage of Berlingske Serif and
Berlingske Sans (exclusively licensed
for this project, by the designers e-Types)
contains a full character set of both Latin
and Cyrillic glyphs, crucial in ensuring
a visual harmony when presenting copy.
A possibility to commission an extension
of a Thai character set would allow
continued usage for the exhibitions
thereafter.
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Titles

Grey (50% Black)
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Berlingske Serif Pro Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Body Copy

Berlingske Sans Serif Pro Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Additional

Berlingske Sans Serif Pro Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
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Way-finding
40FT
The way-finding utilises the typeface,
using numerical glyphs, which continue
the circular pattern painted onto the doors
of the container. The title of each “room”
is printed in both English and Russian
(to be repainted for each country)
on opposing sides.

Цифровая революция
2008 – 2013
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Arrows using the circular motif, and
arrow heads inspired by the serifs are
implemented to direct the visitors.
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Exterior Container Numbers

5.9M
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4.6M (Opened out)

Front/Back

Front/Back

20FT containers are open from both sides.

40FT containers are only open from one side, visitors
must exit from the same entry point.

Exteriors

The containers can be situated indoors and
outdoors, with the flexibility to be arranged
according to the location.
The containers are modular but they do
not have to conform to a particular grid.
The composition can take more abstract
displays, indicative of the conceptual
nature of Fashion Film.

Interiors

Each of the individual containers
represents each section of the exhibition.
The 20ft containers showcase the more
limited selection of video content, and the
40ft containers are for use with a greater
number of films.
Projection and an interactive display
panel inside the 40ft containers have
allow the visitor to queue up the various
films (a maximum of 6 in a queue to
prevent repetition and to enable the
exhibition to be viewed without long
delays) and watch them on a much
larger screen.
Leaflet dispensers are attached to the
inside walls for visitors to collect the
inserts for their catalogues at each
section of the exhibition. This reduces
paper consumption, as visitors only take
what they are interested in and “curate”
their own selection.

Captions

Leaflet dispensers

Interactive Display Panel

Interactive Content Display
Clicking and holding shows a
preview of the video selected.

A close-up of one of the interactive display
panels, showing the interaction for the
visitor. Elements can be tapped and held
to show a preview of the video and then
added to the queue by double tapping.

Queuing System

The queue is limited to 6 videos to prevent
a backalog of new visitors and to give a fair
chance of viewing the entire exhibition in
a shorter space of time. The queue order is
represented both by the numbering system
and by a pie divided into 6.
Selecting the “i” icon, reveals the caption
associated with the video, giving a brief
description of the content.
Clicking the “i”
displays the caption.

Language selection

Film Titles

These slides show the storyboard for the
film title sequence. They retain the same
layout as the brand using centralised type,
both the Serif and Sans versions.
There is a fade in from black, the type
appearing simultaneously, and then
a fade out into the film on display.

Website

The website has taken a minimal approach
so as to encourage prospective visitors
to go. Much of the content is traditionally
viewed online, so no videos other than a
trailer for the exhibition are shown on the
homepage. Information about workshop/
events, location of the exhibition and an
external link to the British Council page
are also available.

Promotional Material

Posters, Flyers and an e-flyer to help
advertise the exhibition, all of which
have been treated bilingually.

Poster in situ in Moscow

Postcard designs

e-Flyers (both images to the
left)

Catalogue

The catalogue cover acts as a slipcase for
the various inserts collected by the visitor
as they tour the exhibition. The cover uses
Dark Grey Colorplan Dot Matrix Paper
270gsm, to subtly continue the circular
motif.
The two introductory inserts (one in
English and one in Russian) are printed
on Kaskad Sparrow Grey 80gsm to
contrast with the Monadnock Astrolite
White Smooth 104gsm for the other
containers.
A continuation of the circular elements
is represented by the hole punching
and metal binding rings used to hold the
contents together and allowing the visitor
to collect the inserts that most interest
them.

Invites

Two invitations have been designed for the
exhibition, a Private Invitation and a VIP
Invitation. The private invitation contains
the relevant information about the event
centred around the circular motif.
The VIP invitation uses a small portable
video device, to show a specially made
trailer advertising the event. The video
device also allows for interaction and
encourages the recipient to bring it along
to the launch event to access exclusive
content once present at the exhibition
using GPS.
These devices are then returned and used
for future VIP invitations at the next launch
event.

LEFT: Private Invitation
RIGHT: VIP Invitation

